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Abstract Demand to the system to deliver the advertis巴mentthat targeted at elec仕onicdisplay devices is 
increasing. An aggregate of stores like a shopping mall especially wants the electronic advertising systems to 
consolidate advertisements of each store and d巴liverthem effectively. In this paper， we propose the 
advertisement delivery system that utilized microblogging systems， iBeacon devices and biological information 
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Fig. 4 Advertisement display scr<巴巴n
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